
Sport Entrepreneurship



This page intentionally left blank



Sport Entrepreneurship:
An Economic, Social and
Sustainability Perspective

EDITED BY

VANESSA RATTEN
La Trobe University, Australia

United Kingdom – North America – Japan – India – Malaysia – China



Emerald Publishing Limited
Howard House, Wagon Lane, Bingley BD16 1WA, UK

First edition 2020

Copyright © 2020 Emerald Publishing Limited

Reprints and permissions service
Contact: permissions@emeraldinsight.com

No part of this book may be reproduced, stored in a retrieval system, transmitted in
any form or by any means electronic, mechanical, photocopying, recording or
otherwise without either the prior written permission of the publisher or a licence
permitting restricted copying issued in the UK by The Copyright Licensing Agency
and in the USA by The Copyright Clearance Center. Any opinions expressed in
the chapters are those of the authors. Whilst Emerald makes every effort to ensure
the quality and accuracy of its content, Emerald makes no representation implied
or otherwise, as to the chapters’ suitability and application and disclaims any
warranties, express or implied, to their use.

British Library Cataloguing in Publication Data
A catalogue record for this book is available from the British Library

ISBN: 978-1-83982-837-9 (Print)
ISBN: 978-1-83982-836-2 (Online)
ISBN: 978-1-83982-838-6 (Epub)

mailto:permissions@emeraldinsight.com


Table of Contents

List of Figures vii

List of Tables ix

Author Biographies xi

List of Contributors xv

Acknowledgments xvii

Chapter 1 Sport Entrepreneurship: An Economic, Social, and
Sustainability Perspective 1
Vanessa Ratten

Chapter 2 More than a New Business: A Theology of Play for Sport
Entrepreneurship 9
Nuria Toledano

Chapter 3 Sport Leadership for Entrepreneurial Project
Management 27
Vanessa Ratten

Chapter 4 Open Innovation in Sports Management – The Case of
the FIFA Museum in Zurich, Switzerland 43
Dominik Lukas Knaus and Thorsten Merkle

Chapter 5 Sport Knowledge Spillovers 55
Vanessa Ratten

Chapter 6 Sport Entrepreneurship and Entrepreneurial Ecosystems 75
Vanessa Ratten and Marthin Nanere



Chapter 7 Sport Start-ups: The Role of Networking 93
Vanessa Ratten

Chapter 8 Sport Data Analytics and Social Media: A Process of
Digital Transformation 107
Vanessa Ratten

Chapter 9 Motivations to Run among Singles in Management of
Sporting Events 121
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